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Dec 21, Email Marketing Nine case studies that show how marketers But in , the marketing team began optimizing
online shopping for its.

To run a successful email marketing campaign, think about what you want to achieve. Editorial Note:
Wishpond has actually tried the "Oops" email ourselves, and found really positive results. Now, 1. Dormify
wanted to give customers that relevancy, but didn't want to face the challenge of manually crafting so many
different promotions, which is where automation came in. We had an electronic but manual list of subscribers
for print and digital requests to our semi-quarterly newsletter," Myers said. Exclusive Bonus: Level up your
email marketing! There are multiple other communication methods out there, but email has managed to adapt
and stay relevant. This makes them more targeted and more likely to be successful. Golf Channel has different
silos within the marketing department to help reach all of its customers, with Castaneda residing within the
digital marketing team, but also focusing on social media, search, email, content and digital sponsorship,
among others. To implement behavior segmentation, you must first collect user behavior data , such as which
types of content a select group of people prefer, when they usually open their emails, whether or not they
respond to your emails and the like. The next largest group use Gmail, which boasts more than 1. The use of
email marketing is growing because it works. This second email got an additional 7. And so they innovated
their way out of the problem by creating a gif. One of the mistakes a lot of people make when sending SMS to
their customers is including too many messages into a single text message. Conveying your marketing
message in a more personal way will set you apart from the competition. Golf Channel recognizes that email
is a "huge driver of consumption, whether that's going on GolfChannel. Text messages are opened faster and
more frequently than emails. This change encouraged them to focus on the "bones" of an email â€” the
template â€” and test a new approach that helped customers gravitate to the primary call-to-action more
consistently. The team was trying to find ways to improve across the board as they were re-coding email
templates "and, of course, looking for ways to optimize the template to have it get a fresh, new look and
increase all of our key performance indicators, if possible," she said. Do all you can to learn that skill. But
what we were noticing back in and at the start of is that our database growth was flat," Castaneda said. Never
done a split test before? Key takeaway: Customers will expect an even more authentic and interactive email
experience, and marketers will have to use more tools and technologies to deliver that. And they do. Your
ability to move people from opening your message to purchasing your product is crucial to your success.
When Rostan and his marketing team reach out to customers, they try to "flip the switch in their head that
says, 'Hey, yeah, passwords and online checkouts are a big hassle, but I wasn't really thinking about it until
you just mentioned it,'" he said. Other items to consider for your email copy include: A personal story. In
March , the digital team decided to take advantage of the original content created on the blog and merge it
with the curated content. Subscriber Experience. What is your favorite email marketing case study? Email
marketing is the king. Craghoppers Another example of a brand achieving impressive results from a basket
abandonment campaign, this time from travel clothing company Craghoppers. Key takeaway: the stats agree
that email marketing delivers. About 8. Now, before I delve into this segment of the article, I want to make
something very clear. Give yourself a head start by checking out these subject lines that will get your emails
higher open rates. Because they have such high attendance numbers, the team hadn't seen a strong need to
advertise or market to their audience.


