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Exchange Credits represent the worth of each document on Thinkswap. Morison India. Lotte Department
Store representatives say that men are mov- ing away from traditional products towards Biotherm and
Amorepacific lotions, sprays, ointments, tonics, gels and creams. The climax of the research process is
approached as one prepares to draw conclusion for the data analyzed. In exchange for uploading documents
you will receive credits. The Egyptians used a plethora of such preparations way back in the 4th millennium
B. Since the market is at a very nascent stage with very low penetration levels, the growth rates are expected
to be higher at over the next five years. Research Methodology: Market research methodology is as old as the
marketing is without which it is almost impossible to reach at any tangible decision. Another side of coin is
that cosmetic market in India is growing rapidly and enormous untapped potential lies there. The price
differential between the premium and economy segments is about 2X. Nurturing the skin from inside out
offers long-lasting results, as nutricosmetics ensures. The beauty business has been overwhelmingly taken
over by the herbal cosmetics industry here, as organic and ayurvedic cosmetics gain precedence over chemical
concoctions, said Shahnaz Husain, an Indian beauty expert. However, things changed drastically, of course,
and now every social class has its own set of cosmetics, ranging from foundation, face powder, rouge, eye
make-up colors, and lipsticks of every hue. The most important aspect of Consumerology, and image solution,
is that they never dormant. As cosmetics help enhance the personality of a person and not just physical beauty,
antiperspirants, mouthwashes, depilatories, astringents, and bath crystals also get included. Even small
countries like Taiwan form a lucrative market for skin care products, color cosmetics and hair care products.
Time, money and effort on they buy from, where they buy it, how often they buy it and how often they use it.
The behaviour of the consumer is not easy to understand and is actually the core of this work. The 21st century
witnessed the formation of large cosmetic companies and the value of the industry growing into the billions of
dollars. Faulty data can lead to unreliable conclusions so most care isrequired while collecting the data. In
each of these cases, individual who are Referred to as end uses or ultimate consumers buy the goods for final
use. The growth trends definitely send posit ive signals about the industry prospects. The emphasis of the
herbal cosmetic has been on the spectacular growth of the herbal and ayurvedic beauty products business as
conveyed by beauty expert Shahnaz Husain who was the first to introduce the concept of ayurvedic cosmetics
to the world when she launched her products way back in  The personal consumer buys goods and services for
is or her own e. What is the reason for buying particular T. Even talcum powder, lip balm, hair oil and
shampoo fall under this category. It basically pg. The Indian cosmetics industry has emerged as one of the
unique industries holding huge potential for further growth. Despite their good financial track records,
investing in these stocks may be highly risky for a retail investor as low traded volumes and equity base
characterize the Stocks. The market segments formed accordingly now describe: pg. Cosmetics Leaders Asia
is a live forum designed to bring cosmetic manufacturers, formulators, scientists, sales and marketing
professionals together on one platform along with ingredient pg. Indian pg. And confidence comes when you
have a proper framework for the particular work. The human psychology is major factors that influence the
buying behavior of the consumer. Being a diversified large company, the turnover from this segment may be
too small for HLL to affect investment decisions. Perception of damage to skin on account of chemical
ingredients restricts usage of face care products. What makes a player tick and create a niche for itself in the
market? They are typically greater than 20 pages in length and go into more detail when covering topics. What
features they look for? Aftershave products contained perfumes and alcohol before, but now they contain
soothing balms. Many households prefer to use traditional and natural home made products. And therefore
different marketing strategies? TV manufacture with important product scheduling, design modification and
opting final strategy. The Indian shampoo market is characterized by a twin benefit platform- cosmetic and
antidandruff.


