
COCA-COLA CASE STUDY THE WORLDS MOST RECOGNISABLE BRAND

Case study provided by Superbrands. 'Coca-Cola' is the most recognised trademark in the world, with 94% global
recognition. . Christmas saw Coca-Cola unveil the record-breaking World's Biggest Advent Calendar.

Keep your eyes open for new opportunities to market your brand, even if it involves trying something much
different from the norm. Let us improve this post! The ad is recognized by many people. The winning design
from England - by a seven year old boy from Huddersfield - featured pitchside at all England's World Cup
matches. The purpose was to help out women buying groceries. In fact, cultural branding upend many verities
by which managers have sworn for decades. Image by Georgia Info There is little creativity found in the first
ad, just some text. In , Atlanta passed prohibition laws that forced beverage manufacturers to produce
non-alcoholic versions of their drinks. Coke is a brand which also has the ability to work in ways which
capture the imagination and bring a progressive feel to its activities. Coke has had to adapt to respond to the
modern world. While the global marketplace has presented numerous opportunities for Coca-Cola, the
company has also encountered global attacks on the nutritional value of its products, along with unfair labor
practice accusations. It would be a lot easier for them to carry one larger bottle among other groceries than
carrying a cumbersome six pack. This could be as simple as asking one or two people for suggestions, or as
complex as a company-wide contest for who can come up with the best new campaign idea. In the March
budget, the then Chancellor George Osborne announced that soft drinks companies will pay a levy on drinks
with added sugar, with proceeds going towards doubling sports funding for primary schools. Vote count: As
you found this post useful Not all of your employees will have the skills to fully develop and launch a
campaign, but they certainly know what your company is like and what its values are. Not changing the logo
till date is the best strategy adopted by Coca-cola. Because of Coca-Cola advertising, the Santa Claus we all
know and love today came into being. Coca-Cola has strong brand recognition across the globe. But two
innovative minds, Benjamin F. If Coke adapts successfully to the new regime of consumer needs, as Nintendo
and Google are doing, they will be rightfully rewarded for their creativity. Before Santa, pretty young women
were used to endorse Coca-Cola. GoFundMe Business Model Branding From the star bottle to the calendars,
watches and other unrelated products, Candler started the trend to make Coca-Cola visible everywhere. It is
the UK's second most popular soft drink brand and eighth biggest grocery brand. By the outbreak of World
War II, the drink was being bottled in over 44 countries. In , the winner was announced. Many think that the
advertisements made Coke familiar to Americans, and that is the reason why people continued to associate and
drink Coca-Cola into the Great Depression. With the swift expansion, Coca-Cola went with a massive
advertising campaign. In addition, technology advances became the driving force behind the ease and speed at
which information was available.


