
HOW SOCIAL MEDIA INFLUENCES CELEBRITIES COMMUNICATING

One of these methods of communication that has developed is social media. Social . to evaluate how a celebrity builds
their brand is going to effect how their .

The other major reason they are so powerful is because of the celebrity effect. Brands are also adapting to this
new trend and taking the necessary effective approaches for brand management and recall. All quantitative
impact evaluations, including experiments e. However, traditional celebrities can command high costs. Having
a famous person advertise a product can be a powerful tool for marketing. Is celebrity endorsement always
beneficial to the brand? Facebook has become a platform to talk more about personal life while Twitter has
become a platform which is more interactive in order to establish communication with fans without the fear of
sharing away all private information. A descriptive study by Bragg et al. Interventions will be included
regardless of whether or not a celebrity played an active first-hand role in influencing a health-related
outcome. With the goal of conducting the most comprehensive review possible, we aimed to maximize the
sensitivity of our search by encompassing a broad range of potential celebrity interventions and health-related
outcome measures in the search terms. It is important to select a celebrity endorsement that will result in
success for your brand. To the extent possible, we will use a meta-analytic approach to synthesize the results
from previous studies. That is why so many brands are clamoring to promote their products through celebrity
advertisement. That athlete would then appear in commercials advertising that particular footwear. Some
authors criticize celebrities for presenting biased health information that evokes irrational fear and persuades
audiences to behave in a certain way, rather than educating patients [ 11 ]. Do Celebrity Endorsements
Increase Sales? When that happens, the celebrity can outshine the product or give the impression that they are
not genuinely interested. It is important to select a celebrity that matches the brand well. However, at the same
time, the power of celebrities to sway public opinion can equally be a cause for concern [ 10 â€” 12 ].
Typically, celebrity endorsement is associated with large companies. By encompassing a wide range of
quantitative and qualitative evidence in our review, we aim to produce meaningful effect sizes to enhance our
understanding of the present celebrity-health phenomenon and guide policymakers in facilitating significant
and positive public health initiatives. Typically, celebrities are either celebrities from traditional media or they
are in new media such as social media. Celebrities naturally command attention and that includes celebrity
endorsement or celebrity branding. It is important to match your product or service to the right celebrity.
Signing a celebrity endorsement can cause the value of stocks to rise and increase sales by about 4 percent,
according to Social Media Week. The Nike Air Jordan campaign was one of the most successful celebrity
endorsements in history. The celebrity effect is the ability of famous people to influence others. Examples of
new media celebrities would be digital influencers or internet celebrities. The goal is to broadly evaluate the
impact of celebrities on health-related outcomes rather than only purposefully designed celebrity interventions
that specifically aim to affect health-related outcomes. Celebrities are able to reach a lot of people through
different mediums. This can make a brand seem inauthentic. Within observational evaluations, both ecological
studies i. Existing literature defines celebrity status in a number of ways, with a recent emphasis on celebrity
as a type of capital that results from accumulated media visibility and recognizability [ 26 , 27 ]. Sometime, a
brand will rely too heavily on a celebrity endorsement. To give it a formal definition, celebrity branding is the
use of famous people to generate buzz around a product or service. This logic model illustrates the rationale
and the interaction among the health-related outcome measures that will be assessed by this review Full size
image 2 How large of an impact do celebrities actually have on these health-related outcomes? This planned
review will compile empirical research evidence that evaluates the impact of celebrity health activities and the
conditions that influence the direction and magnitude of that impact. The review of economics literature
showed that celebrities can catalyze herd behavior, and help distinguish endorsed items from competitors.
Therefore, we chose to define celebrities as well-known and highly visible individuals in society, including
but not limited to athletes, entertainment stars, media personalities, politicians, religious leaders, and
socialites. These studies suggest that celebrities can serve as agents of positive social change, erasing stigma
associated with disease and prompting information-seeking and preventative behaviors.


